TYRE RECOVERY ASSOCIATION

2008 FORUM DAY

‘EDUCATING THE CUSTOMER’
Wednesday 23rd January 2008 at 

The Marriot Renaissance Hotel, Solihull

PROGRAMME

1.
Welcome 

Peter Taylor, Secretary General, Tyre Recovery Association


2.
Balancing Capacity with Demand


Paul Hallett - 
Sustainable Development & Regulation Unit, DBERR

Steve Waite - 
Programme Manager, WRAP


3.
Fly-Tipping, A Cost Too Far 

-
What it costs the tyre trade 

 Karl Naylor, Director of Commercial Operations, Group Tyre (UK) Ltd
· The cost to Local Authorities
-
Targeting the perpetrators 

-
Tacklling fly-tipping

Paul Slater, Derbyshire Fly-Tipping Project Manager


Tim Ross, Derbyshire Fly-Tipping Project Officer


Andrew McIntosh, Senior Policy Advisor, Defra
4.
Recycling comes at a cost

John Campbell, Business Development Director, Vellco Ltd


-
The production and use of tyre-derived rubber materials


Suzanne Laidlaw, Waste Protocols Project Manager
5.
Educating the Customer – Listening to some of our best retailers
· Communicating with the motorists

Jonathan Cobb, Group Marketing Director, ATS Euromaster Ltd
· Retailers are customers too

Barry Stocker, Director, Murfitts Industries Ltd

6.
TRACS – Ireland’s New Recovery Scheme

Fiacra Quinn  - Greenstreets
7.
The Industry Message
· The need for still better compliance

· Improving enforcement
John Dorken, Chief Executive, BTMA Ltd 
8.
Building the Brand – Ways Forward for the TIF Responsible 


Recycler Scheme


Ian Bryan, Director, Waste Per Se
9.
Debate & Conclusions

Tim Stott, President, Tyre Recovery Association

Peter Taylor, Secretary General, Tyre Recovery Association

